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CELEBRATE SUMMER SOULSTICE AT THE AQUA STAR SPA 

  
Summer is the reason and the season for spa-tacular savings 

 
 

BEVERLY HILLS, Calif. – (May 20, 2010) – Do some soul searching this summer at the 

Aqua Star Spa located at the Beverly Hilton in Beverly Hills, California.  Whether you are 

working out the kinks to perfect your golf swing in June or getting rid of the work week 

wrinkles to renew the skin in July, the Aqua Star Spa will help you find inner peace and 

feel the stress drift away.  Whatever the reason, summer is the season to take 

advantage of Aqua Star spa-tacular savings. 

 

Throughout the summer, the Aqua Star Spa will tailor its treatments for soul-seekers 

looking to fall out of the fast-lane of work travel and the fairway of a golf course and sail 

into the spa way of life.   

 

In June, in honor of Father’s Day, gentlemen golfers can take advantage of a massage 

that is par for the course.  The On Par with Relaxation massage allows guests to drift 

“fore” away and is designed to work-out the kinks and perfect the swing by applying 

therapeutic strokes to pressure points using golf balls.  The service is 50 minutes for 

$135.00 excluding taxes and gratuities. 

 

In July, leading ladies and gentlemen can indulge in an Organic Bliss Body Scrub.  

The warm Malaysian Silk fragrance relaxes the senses, while the crystal scrub 

exfoliates, hydrates, and rejuvenates the skin.  The service is 50 minutes for $135.00 

excluding taxes and gratuities. 

 



In August, the Timeless Traveler will set sail with a sampling of a 30 minute facial, 30 

minute massage, and 30 minute body scrub.  This 90 minute service is $150.00 

excluding taxes and gratuities. 

 

Privileges at the Aqua Star Spa extend from the tranquil relaxation lounge to the 

pampered poolside, transcending the soul-seeking spa-goers from work and play to 

enjoying more spa time in life.  Reserve time today (or purchase a gift certificate) to 

enjoy the R&R tomorrow by contacting the spa at 310.887.6048 or on-line at 

www.beverlyhilton.com. 

 

Opened in 1955 by distinguished hotelier Conrad Hilton, The Forbes Four-Star Beverly 

Hilton has combined the excitement and entertainment of Hollywood with the prestige of 

Beverly Hills for 55 years.  Located at the world-famous intersection of Wilshire and 

Santa Monica Boulevards, the 569-room hotel features 101 suites including the nine 

private luxury suites within The Penthouse Collection.  With more than 60,000 square 

feet of upscale indoor and open-air event space all on the lobby level, the hotel’s famed 

International Ballroom is the centerpiece of the International Collection.  Home of many 

notable annual events including the Golden Globe Awards, Oscar Nominee Luncheon 

and the Milken Institute’s Global Conference, The Beverly Hilton offers three multi-

faceted ballrooms, nine additional meeting rooms, an Executive Meeting Center with 

unrivaled technology by design to make any meeting a success. 

 

About Hilton Hotels  
Hilton Hotels is the stylish, forward-thinking global leader of hospitality that welcomes guests in 
more countries than any other full-service hotel brand. The Hilton brand currently includes more 
than 530 hotels and resorts in 76 countries, and plans to serve travelers in 80 countries by the 
end of 2011. By offering innovative products, services and amenities, Hilton enables travelers to 
be at their best 24/7, whether traveling for business or leisure. Start your journey at 
www.hilton.com.  
 
About Hilton Worldwide  
Hilton Worldwide is the leading global hospitality company, spanning the lodging sector from 
luxurious full-service hotels and resorts to extended-stay suites and mid-priced hotels.  For 91 
years, Hilton Worldwide has been offering business and leisure travelers the finest in 
accommodations, service, amenities and value.  The company is dedicated to continuing its 
tradition of providing exceptional guest experiences across its global brands.  Its brands are 
comprised of more than 3,600 hotels and 592,000 rooms in 81 countries and include Waldorf 
Astoria Hotels & Resorts, Conrad Hotels & Resorts, Hilton, Doubletree, Embassy Suites Hotels, 
Hilton Garden Inn, Hampton Hotels, Homewood Suites by Hilton, Home2 Suites by Hilton and 
Hilton Grand Vacations.  The company also manages the world-class guest reward program 
Hilton HHonors®. 

http://www.beverlyhilton.com/


  
For more information about the company, please visit www.hiltonworldwide.com 
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